Facebook Content
Mohnetization for
Creators

A Practical Guide for Creators
to Grow and Earn Online




Facebook Monetisation for Creators

A Practical Guide for Creators to Grow and Earn Online



Copyright © 2025 Aklak Digital. All rights reserved.

No part of this publication may be reproduced, distributed, or transmitted in any form or by any
means, including photocopying, recording, or other electronic methods, without the prior written
permission of the author.

This ebook is intended for personal use only.Unauthorized sharing, uploading, or resale is strictly
prohibited.

This ebook has been translated with Al assistance to make it available in multiple languages. While
accuracy is maintained, minor linguistic differences may occur.



TABLE OF CONTENTS

1. Intr ion

2. Why Creators Grow Faster?

3. How Facebook Makes Money?

4. What Facebook Wants From Creators

5. Content Monetization
6. What to Post

7. Posting Frequency
8. Viral Content Formula
9. Audio Safety Rules

10. Using Al Studio for Text & Photos

11. Using Al io for fi

12. Common Mistakes Creators Must Avoid

13. Monetization Guidelines

14. Monetization Timeline

15. Earnings Breakdown

16. Daily Routine

17. Troubleshooting Checklist



1.Introduction

(%

A0S0 ey WO Q0TS DVLE B0 RVFRID FEIED. VTG Jdeoh ) Sy, PEBD 8¢ ot S

-

P0G DD IG0 G. E¢ Content Monetization 25> ddossdorr, §§° 0FSTT €508 EoBot5d 08
2008 — Froe TS HBeS ST VOV B00d.

£h @Y

BGPOED APOER!
QLR $0T°0

Beorb atarag Ewo deor &5)
D) 6-8 2o 6Sy

oS GHRS DeS’en
FPOBROD, RO 02oh
Bridpyod F°Roh

D Barard FBIew, ese5°Sden, DY) LEPen HELHOIO DBLoSEAS Toe. 2 Sot3ots HDOBADTT J5°0H §Y, HOews
D) e DADES ) I SFDROA.

& $008 QrQ RO-B-RO DR WR0A:
Do I Basrd

QDogd SEOTP 5558 Do3d

28 0D der § wa(d

TPRDOMT Dot WO BTSN

Nano Banana o0& Al xSy der &3 Not®
QOO T e EDVRLT 05D

& BE °S° od, derot 8330 Svor, 506368 o S0 Jer FEoDoTd, e A DED [eds 2008 ARED™
DotE ees® D0 BELRVLOEPED.



2. Why Telugu Creators Grow Faster?
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3.How Facebook Makes Money?
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>What Facebook Pushes?
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>Your Job as a Creator
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4 What Facebook Wants From Creators
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5.Content Monetization (2025)
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>Why This Model Works for Telugu Creators:
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> Other Monetisation Options (What Actually Works
and What Doesn’t)
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1. Stars (Very Hard With Telugu Audience)
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3. Storefront (Digital Product Sales)
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4. Sponsorships & Brand Deals
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6. What to Post
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Click-Bait Questions
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Engagement Boost Captions
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Common Jobs + What to Post

1. Office / IT / Software Job

What to post
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2. Business Owner / Shop Owner

What to post
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3. Driver (Taxi / Auto / Truck)

What to post
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4. Delivery / Field Job
What to post
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5. Construction / Technical Worker
(Electrician, plumber, carpenter, AC tech)
What to post
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6. Government Employee

What to post
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7. Teacher / Trainer / Coach

What to post
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8. Gym Trainer / Fitness Job

What to post
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9. Photographer / Videographer / Editor

What to post
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10. Farmer / Agriculture Worker

What to post
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11. Student / Job Seeker



What to post
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Events Men Can Post (Safe & Monetisable)
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Engagement-Boost Telugu Lines (Use Anywhere)
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1. Silent Reel / No-Talk Photo (Very High Reach)

What to post
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2. Relatable Men'’s Life Moments (Highly Shareable)

What to post
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3. Morning Routine (Always Viral)

What to post
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4. Hard Work Without Showing Face (Safe + Viral)

What to post
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5. Men’s Discipline Content (High Respect)

What to post
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6. Minimal Lifestyle (Very Monetisable)
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7. Men + Silence (Top Performer)

What to post

20000 &r8\deio

B& g

RQIPTP§R0000

38 oqO® £ HYo

Captions

D330 28 B6D.

AR DBy DS o8,
S0 FPoN.

DG T [ Fowss S,

8. POV Content (Excellent Reach)

What to post
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9. Soft Motivation (Not Toxic)



What to post

B0 DY
QrBoto
Se5ens DS
DTS00 H0Po e

Captions

Q0 BT €s0ciero &8,

0.8 Bor 0.8 .

QOS® VOV 5"(‘1)2‘3.):)"&«11)
HOD .

10. Festival / Everyday Culture (Safe Viral)

What to post
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X Avoid These (Kills Monetisation)
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2. You Can Create Extra Outfits Using Al Studio
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3. Daily Life Photos + High-Engagement Captions
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Daily Life Photos You Can Post
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Click-Bait Captions for Daily Life Photos

Question-Based
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Emotional Soft Lines
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Ultra-Clickbait (Use Sparingly)
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Reels (Main Reach Engine — Telugu -Friendly Under 8 sec Ideas)
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1.Telugu (primary — emotional & simple)
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Mix (Telugu + English — works well on FB/Reels)
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DA VOO3L S 0300 APV,
DTS L et DO B0,

o8 S, G £90 ATPGD.

0303 TP, DNDDORD e9e5°c5ede.
20yE0RDD DA, ByEDD k.

Very short (overlay-friendly)

QF0o0.

& £€%0.

b:»é&m.

S8, S0y0Q™.
€500 DF0BS.

Optional ending line (use if needed)

QB &8 JorE.
QR0 TD.
QB &8



2. Teal Coffee Reels

Length: 5-6 sec

Ideas:

& oo
£y DEEDco
28 25+ FH S
e
A e8DOE’ 90BRVD ¢S

Text:
& Sor 5207?

& 8 = DO 8.
28 D) PF°od Jorao.

3. Outfit Reels

Length: 6-8 sec
Ideas:

boﬁo&c‘bm NES

RE 06 + )8

CODEPIDS DIy :ogaé"ac:o
DGOS® S wrcscto

Text:

QA e EIDYod?
&822 20585 ens.
A B Voo — 1 oo 10 H6L.

4. Home Calm-Life Reels

Length: 5-7 sec
Ideas:
° 595 B0

o DES :ogci,o
o (1OS° L0yc0RO Derd



o Do HardDOE
° @505) €2 oo

Text:

* QT DI PIT08S.
o &8 Qo DS LI oBorT Eod.

o RIYBD LEPeD — AYEORD BB,

5. Kitchen Simple Moments

Length: 6-7 sec
Ideas:

@53"@ e 285 doscto

D& PR dodcso

z‘,')é‘lrw grarroien &¢5 daddo
S°06E SO0

Text:

JoeSen Baren e90ome &otTo.
o ‘3B o D"

6. Walking Reels

Ideas:

BT PR DS

DE a3rofeSS” DS

& DEOOD DS

REORT DHY), S S Bawcko

Text:
&8 Srjo DB BT €00,

L0E0DD DEE. BHEORD B0RR.
& DS 0 9DV T°?

7. Soft Emotional Telugu

Reels



Length: 6 sec
Ideas:

EYR0 darascio

SO :o‘se)bom é‘&)bcio
& -

5’%8 ;\_3&6

{oydzgs"oéb T to

Text:

&8 EoBo QT0SS.
§ oo HT 0 DTG,
BDS0 DL AT GTS DAOHES” LB VYR VPSBOR.

8.0nly the hand is visible Reels (Face Not Needed)

Length: 5-6 sec

Ideas:

& DEOHDY Baw
208 DB Bdyco

E38 2dhowscio
bo.)sbcﬁ) oe8cio

Text:

W) £67e0 — DY YT oBY.
20yE0DD DAY, BoyEIDD BB

9. Food Reels ( Audience LOVES This)

Length: 6-8 sec

Ideas:
e ©od {06505 M)
o &dJoh I & &S
o Do 8¢ Wakcko

Text:



o &8 Qo AW 8T 7?
* bR G EFT?
o 0SB DE = ?.’36533 ok,

C. Telugu Text Posts (High Engagement Format)
Benrd 638 @(g)w e e HDABIPON, JocwEES 9D Sy8csore, wSésﬁom, S00050 652205 9JDIAW.
D R TAHIBN:

aé‘l gden

A D2ROD 9RZITo
Berard EDchop ese5°cHden
D) DOV

Si)éso

ArSIRIS 955-T56+
=5 g5 6LS

20 §9 e T Al-2IBBE DerdS\S DB &) D 65 Ty

> What NOT to Post (Very Important for Reach & Monetization)

g SQ‘ 550 Sot30t5 D BSOS Dotdd SN0y S0d08L SOOI VG SrE FSTAROLL T 6301)6:50‘).

TP PO DT Botsot:

1. Anything With Copyright Problems

20 85y
ROADHES DDy

Jreren

QAL 0D TP BVD 6Sy
TikTok/Instagram &Se5° &y
RV T VODE GBI
WhatsApp {60 dédiren

5705 Sot3otS = S ericto + DPJBERD DIVRRD.



2. Low-Quality or Confusing Content

28 9o

c;°625 b?)bw
BRDRDD ergEF ok
28 D&caren

9D DG WD 663
SNEORS Zoggo

LEOR sosae?; = B D OBID = BE D 65.

3. Sensitive or Negative Topics

DardotIoR:

ore&osren

Pobla) éd‘)w
()

308

DABES o305

:ngi) FoilalN I3V

D 6@&5‘35) SPEEI)TON.
4. Too Personal or Private Things

DardotIod:

008 e
DY Do
FRIRIRSISUSICY
20205V 330"5@03
ciwa {obo{ozgw
HBDH

D20 OD VP &) LoBot5E I I JofiE S

6. Long Reels With No Value
QT*B0otI0C::
e 20-30 2%og e5°00h §§)D

o 050 S 6y
o A 2 VogeS” 08 SV Do



B oe3§5 — 85 ag@aooa.
eroh 663 S‘*fg Bo3r® 9085 QoS 9D Goed:
* &6 (J6)

o Jewd (Trery)
DO HOL ArTEODD0B sosaeS

7. Complaining / Begging Posts
QT°B0otI0c:
“BoBD T DED FS° Dol
o “GoHBD GE B 16 Sood”
o dR0) HV'G Bodocio S

QD ERQRTFARR0 SAION.
) a%

7. Posting Frequency

EDR0E TR0k by HVeELH A DD 9o BRE' DS VLFADDEBI LBAK A o30S JEor D
BODEIS DIFCDDEIR0E. ' ‘

A. Timing (What Matters & What Doesn’t)

@ D’ — B0k Trer DBV

BY Dok B0y (EaHSy Eo):

o &ado 8:00-9:00 AM
e Jodogo 7:00-9:00 PM

& 85y — 80f od H0PFROIE P

865y ffotrw Jee, Taven Jrew § vaHseow, see8 8ok $BES k.



% orof 88 FRoen — BAoA od BNPIDIDEG S
eroh S"é})w vy o, f’gdom 88 TFoczron.

9S108) SWYPFROD Dasdao:

A JoBDHVY D B WP VB, AT B8 BHS” 'Y Basod:.

B. First 30 Days — Mandatory Plan

DG Do F0 & 03NS TED JeeS° 9H0d !
&® (Day 1 200 Day 30 56)

o 166 (7-8 28oc)
w’e)bi), 8, DL, S2o0-TD, 3D 8oy,

o Benrh B85S 2 PeSew
2088 ‘c’\;jSoé DeS® + 2,88 3O-OS ¢S’

0D 2 Frerdd

o 1 erof O8I
(D) 86, R0ZD0, S B3Ddew, $DB0.)

2B :)o&oaa:

é&ﬁo&éo
oINS
oQ
28 doA&00es
gad I D) Sy

20-30 Bergs® o HE PSor™ HrDB00B.

C. Why This System Works

85y — £ 30DV BrLDHIFow

DS — HAVY S0 + DGO oo

erof 88y — PSB ERLIL Dotseiod

55220y — 66 & CPMa 06rHH0308

30-Bere Jqa6) — &30 b RS %o BR0L0t00



D. After 30 Days — Analyse & Scale

Professional Dashboard — Insights £ 2d%od.

o 3D B8 Babod:
€D 15 PeS’en

o D 10 865y

e ¢ 3 eroh 83678303

DD e HABT BT ©do Bio€d:

@QJQSZDQSD
e SFoly
o:i)"’oﬁesb
SR
Sedoh
8¢5 XS

ST°(S VS’ &3 PSR 0P SDATNoIC.

E. Month 2 Onwards — Upgrade Your Posting Pattern

3"5650?7“ &083:
ad

o B 2 DS’

0D 2 Bererdd
o 1erof 5y &Y

B 360, ?obﬁ)oﬁ e,



8.Viral Content Formula (with Telugu Hooks)

DD 2,8 oS DoDADE JTYEPD)Y VRVDORVOA.
208 S‘i:\a) DBS sPareodl, Ak &6 Basrd:

T8 (2GS 2 Do)
oS 55(30
BB
o
agd
209 Breidro (BeSHen)

8065 DOBADEDD, DRYPYBROD DS 0B,

1. HOOK (First 2 Seconds)

D 885 LA BDer 3D B GO Tor JwdSS Foio Pard. & Be T8y BEHD JBaK BE oo’
DerdDotorT .'()d)“ﬁ)oé&)g"o.).).

Calm-Life Hooks

BIDYE LT OBPOD BOBKD.
QB BDo.

§odo PT°oHS TPeD.

B YT 0BT 0SB
28 :‘Dé‘l Joe0o0.

Motivation Hooks

3000 DRO3TPN 2EHTON.
000 Feren dFrow.

'93’.)36'36633 SIS 56)‘35.)?634&. .
HGOBIE T O 2.8 TS0

DD OBV oS, A DHoA.

Emotional Hooks

o RO D BVDRD BRI 9DDR0A.
o a8 tbég' (JoTPohD Hotdodomro.



o 20D oS 28 B0 Sod.
o 0% ab"bvmgﬁ 28 Ar. ..
o B0DH0 BT aND 2,8 Dxato BRYNTTo.

Parenting Hooks

G SYP BPOVZYYE, VKD DPEIS0S.

28 DY ST SV D) 9SS
BP0 WO @8@0335 D0IPLD Q.
20050 BIPRBLDYE BBV B,EODT 9DAB.

Lifestyle Hooks

D) D& §roDD 2,8 Dodo. ..
EG030) denrdes SV DY 9e5°c59.
& TS SN 28 e365°53:9. ..

ea"e)zjb 00V 208 A8 :35“38). ..
DEDRT 0T T LUV DDN0B.

Self-Improvement Hooks

QB DI FE0DoDD Qeo.

§°.‘0‘l IROTPED DR TR,

DR ADS® EotLOD 2w At

QAd SIEIANY S0 DROITOL SPGEI0.
QB D m%‘b"o.né JeSo.

Simple Everyday Hooks

‘b 8 C)é‘l e9RISTEN).

B D By w0l
QG 8P abdd&ﬁdnb.

L 28 Z)é‘l DEOI® &od.

& 308y R)R0B6:
5008 (&7r5008r8)
Al Ta)

P SBY RN0E
B30 / HAOIT6E

2D ) BBV DTN — PTDAE PPN Tev0 BB.



2. EMOTION (Middle)

S L3085 208 DY a_3°55635(5 BN $DA0TD. Bewrd boﬁosb FTPOLIOT AROED:

LTI

H0yEORDHO

ArADNDS

nggé

DB030A5 %08)0H0IA

Dz DTS GBS e3¢5 e

P SBED0 DB DD BT H00ak 1 BOLTEIS PN TG0

3. RETENTION (End)

865 6-8 2Eogor es0ted. DY, S €59) BSyR0 PR PO w0 Lo,
Oé3§5 000 oT°D:

888 BorSR0S
FRRYS

8D ey ol
Fobgg):é SeD @ég
1w Dok

B0 A5y

AEURY 693«35 = QD &@ws:qS.

4. SHARES

D> DD B0 Bt LORVD D) S.
220 b B!

[XT3b]eb) 335‘3 66‘3
5R0-T9 e3¢5 Sden
$580830h 23S 55?7“0.)
5"%3 m"b‘loﬁb
VoINS T 67053

2 Sot3oth GrATBET™ SPE0T ‘b SaH( e eored.



5. REWATCH

D) YBE BESyR0 Paew 2-3 K SrFW. 570 3 HONS, ep%avoc;ssaéﬁ E083085 S0BST DA L9NHBV0O.

9. Audio Safety Rules

AT 2.8 6SES° eifoeh DLPFROD TPV’ 288, By BAAP GOAPAT 65 SAT’ DSy, DETT TS 91y
T PIBERIN LT Kerddo FAHIBY. VGO AT 0 OGO 5oz B, 2 & Go& ITEIS
RTPODEIBV0H.

806 Benrh §aderg %0 R ErS-¢5 God:

1. Use Only Facebook’s Built-ln Audios

2 100% do:

Facebook Music Library

“Use Audio” e9 or0 @ 8§ evoe
Facebook 25,00 Godoh esdadren
AIrDS” ADYOE &) TR0y Tobd &by

& e8dalredy Meta @88 203 5206, 8¢ Facebook &° 8D, 6d H:0) Eor™ eDATACSILN.

2. Al-Generated or Original Audio is Safe

& R8CLOIPR QT DD, oS0 B A VYS!

Veo 3 Al erg§F ol 2ogs

ChatGPT (o> drSTofodd daryes

o8- 8 20m§RE (88 edairTe DS E BHI6)
2 RGOS0 OS°G BV TR

> R0 Y oh/ETEPcie0

oINS B TPORD &:)6‘3

2D TIPS DAL DB EDASY.

3. Avoid Uploading External Music Files

& §g A0 VAP DPIHSTT DS E BosdGD:



MP3 &5¢5° 5.‘3
YouTube &5¢°¢:6
a0 [ 265 BGMs
TikTok es¢a3 0533
057G BVD e
Spotify 05780y

QD ?693&)03351):

w5es

a‘b&oﬁ

B3OS &33&:0@5

“Audio not allowed” 20%%
B D APIBEAD ‘.3566

2D Jorre 8 ES SdAFow.

4. Telugu Movie Songs — Use ONLY via Facebook Library

B Jeen ) D oS00 Ao, D HHm™ E00IPNODVIY D JFFD.
0!

e & FB Music Library ¢5° &oé3
o “Use Audio” &6 8J
o 236 Sahxd FB 00 esdairsy &drAR0

DD B°E:!

o 20308 o) CIS’E B2 Benrd Jetren
o APIHST SR8 055’ E docto
® 2P DD od DpD-05°§ B2 BGM

F& PSBT 0B, JFRIS 9DS’E = 6.

5. Trending Audio Selection Tip

ool

LT 0B Beord durgRs
R e EF ol ANRORS
T B35 sy

DS I Ay 0h &y
T DS / &S5°-DES s B



2D S DTN Sot3otS RS LOF T LBKL B SRVLJB\A:!

o DD BEID
* A PIBA V0B
LIERNEURS) g

QB0

6 DSy

3*’%, S°5e3§ es&a3o°
D A BT

08 grooreds BGMs

QD TS B SAFOW.

6. Keep Audio Volume Low
&S0 DOTreD!
o 8%—20% orevego
& Trerjo HY DB
o WHBE DS
o 33 DerddSy

o 0% e B85 SSOTPIS LTS

T Trarjo R BAGH oo — B D OB

7. If Audio Disappears After Posting, Delete Immediately

£ DocsTey® Facebook G0y $25 eddird §Q) Saw o7 Sonod. o 665¢° g dom aur SIDY:

e “Audio removed due to copyright”
e “Sound unavailable”

@‘JQ)QCX)Z

o 850 &dE Sood
o 5508 FB Library es¢ s 20 e9dS°E oot

2074E5 0D BAMTE 60 Sy et Gosdgy — aB HE 52D Y S SRV,



8. Summary Rule (Most Important)

e esAdadr Facebook &0 &0od 9% — 100% 2.
o b BAIPRD VOO DSE B — O)..

10. Using Al Studio (Gemini) to Create
Long Text Posts + Photos

Al Studio (Gemini) &Ha8rAoR) OZSoTT So3rd WordRD:

er0f BN DI S";gow
&é"l Z’J"adoari)‘l =8 &¢5eD
S00-OD 625Dy

Ferard DS Lewen

k¥ aégso 200E Al DeSen

Qb DEo3re o SRDE DT sSaofgoesm 53‘53 BONTEEAS 50N,

A. How to Use Al Studio (Gemini)

1.Gemini App 8 d%oc

2.0 edod

3.2 Fog 8D Bosod

4.Gemini Soe Nano 25°¢eSy dowso€'olt

5.9 + 2008 95" ndosrr 2286 Saods

6.85)% D 2508 D¢ Foe Al-& ErFotsodd TS suDod

Done.

B. Simple Base Prompt Format (Use This Daily)

38y So30td dJ"S"o&oEseoQ)ch &) Gemini &° o Bood:

“Write a short emotional Telugu story (4—6 lines) that feels like life.
Then suggest a matching Al photo idea.”



Q6 D RO

o 13 &R
o 1 %0206 DS SR

0T 2ovgiorr FY BoHEEAS BBFADDESR.

C. Village/City/State-Themed Prompts (Story + Photo Idea)

DOS S B JATVS So30t5 SAIT BoLEEIS DB &HABPAOHG. DA gog Gemini & sgﬁég Jre) DODE
DS St 220885 B WD,

1. Buying a Car — Emotion

“Write a 4-6 line Telugu story about a family going to see a new car, EMI fear, and excitement. Then suggest
a matching Al photo idea.”

2. Credit Card Realisation

“Write a Telugu story about overspending with a credit card and learning a simple financial lesson. Add a
related Al photo idea.”

3. Insurance Reality Check

“Create a Telugu story about someone taking insurance after a small scare, showing family protection. Then
suggest a matching photo idea.”

4. Father & EMI

“Write a Telugu story about a father calculating EMIs at night and an emotional moment with his child. Add a
related Al image idea.”

5. Money Mistake + Learning

“Write a short Telugu story about making a money mistake but learning from it. Then give a suitable image
concept.”

6. First Salary Moment

“Create a Telugu story about receiving the first salary and buying something for home. Add a related photo
idea.”

7. Rain + Life Lesson

“Write a Telugu story where rain triggers a calm life realisation. Suggest a matching photo idea.”



8. Petrol Price & Family Talk

“Write a Telugu story about rising petrol price and a funny/emotional family conversation. Add a related
photo idea.”

9. House Loan Dream

“Create a Telugu story about dreaming of building a house, the struggle, and the hope in the family. Provide
a matching Al photo idea.”

10. Tea Stall Wisdom

“Write a Telugu story where a tea shop uncle teaches a life or money lesson. Add a matching photo idea.”
11. Bus Ride Memory

“Write a 4-6 line Telugu story about an emotional moment during a bus ride. Add a related image idea.”

12. Gold Saving Story

“Create a Telugu story about saving slowly to buy a small gold coin and the happiness it brings. Suggest a
related Al photo idea.”

13. Grocery Budget Moment

“Write a Telugu story about grocery shopping on a budget and finding a small happiness. Add a matching
photo idea.”

14. EMI Stress + Family Support

“Create a Telugu story about EMI tension and a comforting word from a family member. Add a suitable Al
photo concept.”

15. Car Service Centre Thoughts

“Write a Telugu story about sitting in a car service centre thinking about life, money, and responsibilities.
Provide a related image idea.”

D. Posting Tip

& gesom Qe &EHDATAoR!

e X g0 DS’ So



o FoRods Dd0eDD Al Studio TS0

B8y + I = LD 66, 1, O DDy,

11.Using Al Studio (Gemini) to Change Outfits

Al Studio Qo P 2370% 9:PESDES DGOy BAIPE BADEEAS B0 LV LS.
D 28 P’ DS’E BPE — Al D Bowwo, P&, erEF ol Werd €od — VDBV JEGD JTEWYBB.

a6 Facebook ¢5° 9 by ) D 65 Doz BT B BODHTPIS DLFOHDLB0B.

A. Open Al Studio
D¥oc: Gemini App

D Google s otSS erhD 950é.

B. Select the Nano Banana Model

Al Studio &°:

e Model dropdown 2 §§ dasod
e Nano Banana (S outfit-change/face model) doco€od

Nano Banana 303693:

2 DBV BPCyco

> 93 H0IPY) €otcio

> 98 VPEL &otdio

DY AR @3 erEFoldn eotdcio

C. Upload Your Photo

Upload Image 2 £§ dasod.
& VLEPD &Y DeS® &DDBTAoI0A:
o DRI PotS-DVoh

® 5000 F&oh
o IITRR THow




° D D96y Fhore
o erEFol DyRor SADoder

D°5° Do GoET €083, LNETNES 90 T SO,

YRR Wrcsven RH(ET'S Al Q0 B0IPDY JIGNDS0N — S 2 0w GBS Werd eodker FoRues’
s{f)e)éow RFID0 FDL0G ° °
‘) .

D.Ready-Made Outfit Prompts (Copy-Paste)

D0 DS° 95He5°E B2D ST DA BB &HABrAo0S.

1. Black Cotton Saree/Mundu

“Using the woman from the provided photo, make her wear a black cotton saree with a red sleeved blouse.
The saree should be neatly pleated and perfectly draped with a slight visible midriff. Keep her exact
expression, same pose, same background, and same lighting. Only change the ouffit.”

Using the man from the provided photo, dress him in a black mundu (dhoti) with a neatly pressed white or
deep-red full-sleeve shirt. The mundu should be properly pleated and traditionally draped, and the shirt
should fit naturally, giving a clean, composed look.Keep his exact facial expression, same pose, same
background, and same lighting.Only change the outfit. Do not alter anything else.

2. Pastel Blue Kurti/Pastel-Blue Kurta

“Using the woman in the provided photo, change her outfit to a simple pastel-blue kurti with 3/4 sleeves.
Keep her same pose, expression, background, body shape, and lighting. Only change the outfit.”

“Using the man in the provided photo, change his outfit to a simple pastel-blue kurta with full or 3/4
sleeves.Keep his same pose, facial expression, background, body shape, and lighting.Only change the
outfit. Do not modify anything else .

3. Office Look (White Shirt + Black Trousers)

“Using the men in the uploaded photo, change his outfit to a white formal shirt and black trousers. Keep his
same pose, expression, hairstyle, and background. Do not change lighting. Only modify the outfit.”

“Using the woman in the uploaded photo, change her outfit to a white formal shirt and black trousers. Keep
her same pose, expression, hairstyle, and background. Do not change lighting. Only modify the outfit.”

4. Casual Jeans + Plain Top



“Using the men from the provided photo, make him wear jeans and a plain fitted shirt. Keep the same pose,
expression,hairstyle, and background. No lighting changes. Only change ouffits.

“Using the woman from the provided photo, make her wear jeans and a plain fitted top. Keep the same pose,
expression, body shape, hairstyle, and background. No lighting changes. Only change ouffits.

5. Light Peach Saree/Peach kurta

Using the man in the provided photo, dress him in a light peach traditional outfit — either a light peach kurta
with a matching mundu/dhoti or a light peach kurta with neutral trousers.The oultfit should look neatly fitted,
natural, and well-pressed.Keep the same pose, facial expression, body shape, and background.Do not alter
the lighting.Only change the ouftfit.

“Using the woman in the provided photo, dress her in a light peach saree with matching blouse. Saree should
be neatly pleated and natural. Keep her same pose, expression, and background, without altering lighting.
Only change outfits.”

E. Generate & Download

Run / Generate 2 $§ dasod.
Al 8rTobo6:

2IETVY €9:9)¢520¢5 ng‘D
293 SPo

od '8

o ergEF ol

e.‘)e‘.?zsoé 2520 E€D20B HDOTPO ot d.

12. Common Mistakes Creators Must Avoid

TP 000 §A3EE VoY SO JY DOWS VQYTE — R T°0 EAW &°§ B DrIBBADN B8R0 BJrow.

QDAY Y DTBoS0d:!

1. Not Following Facebook Guidelines
SBPSRDY SBoB:

o &5
° &ig/wﬁafo



o rABHEIS WP

5705 EoB3085, DINBD Sy, To803/208 W0e0BS Kot3ots, SO0 BE) D SO DS E JT0oisod

2. Spending Too Much Time Creating Long Videos

QRN DDO HOL Bresd’B — 6S 3HT B00s.
QT°B0tI0G:

o orof, 595‘3
o 5,56-d380hH
20-30 d8o¢ §§)‘3

8 7-8 280g 65y @y DL,

3. Copying Old Creators & Their Style

D B AW &DAATAODID:

S0 €50) WA
D §dy

eroh DA

2D o &) E063085

T°08° erer 2wod &8 ArABE sdw. Content Monetization 6. Jrd §adego sv 3 — 68 S +
2rOBERS T,

4. Not Posting Daily

Beren YD DY DD B DB, DTNES Sot3 EIVPES fat)) FPRoAR 9O BTG B0d.

5. Ignoring Insights
Insights c5r>083:

B WDEBDE
83 erSFoly
5 STy

BY 66 Sy
© "8
85 08

DG OPTE BADEV'B — LVLPOROD SootSid P WP IR Y.



6. Posting Only Al Photos for Too Long

Al $0830856) D030 BROA. SR 2D ANy AR DAV S0 EDACSEEAS D DD BVWo 1RG0,

&ATAooc: 70% Jaxod FeS’ew + 630 30% Al

7. Using Too Many Filters
DY DT BAFON. VTR DD + VoS e EF ol EDPAOIE.
8. Posting at Different Times Daily

DS 80 B0k B0POXG. @D FS” Dol

o &¢odo 8-9 AM
e Jrasogo 7-9 PM

0o 08 BRS® IR Saod.

9. Not Replying to Comments
.03 R0 DY 2O06:

o & oﬁrg&')e%

° é&b.)ééo

° &§w§a5

SRV0EYRO raﬁﬁls B 6 SDBO.
- 0

10. Posting Negative or Complaint-Based Content

DardotIoR:

o “BaRBD B0 DeS® 990"
LRIV :o@g Bodcto Se”
e TP
®  GDV0A AP

QD JoNERV0E5 BHoL) B HOJSBo BFON

11. Waiting for Perfect Content



DBYES S0 R0 BL0d. YrAWr-5°DE AEDBT otl VoS, 89, &d SoBotSan DS 66 Bxod.

12. Giving Up Too Early

TR 008 SO Rer éSeS 9D T:

o 55 a5 I &) )y Week 1¢5°
o L5 andp o Week 2¢5°
o 65 IR TEd’3 Week 3¢°

50 20-30 Baren £S5 Y B0 SToB HVeE D EoBot5an L I DA Bacio FCEoDROR. PG
D 100 8o FWEHEEAS LA WBG0:

e o ?86
e I
[ b.) QB&O&).SJ

D> 208 SOTH — BS HED SWET.

EDVRVy erTot5, SALADEB, 2000k I&Boh oS VIO,

13.Content Monetization Guidelines

Content Monetization £8:5208 a3dr0R0 9RRBR0R. s, By &t 8O Showsdeioy Tae ATIBEAD™
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E. Avoid Restricted Topics
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F. No Clickbait or Misleading Content
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l. Use Safe Audio
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M. Avoid Low-Quality Content
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14. How Long It Takes to Get Content Monetization
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1. Fast Creators (30-45 Days)
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2. Normal Creators (45-90 Days)
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3. Slow Creators (90+ Days)
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15.How Much You Can Earn (Earnings Breakdown
— India)
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A. Earnings From Reels (India CPM Range)
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Reel Earnings Table

Reel Expected
Views Earnings

100k views | ¥20 - %80

1M views 200 - %800




5M views 1,000 —%4,000

10M views | 2,000 —X8,000

20M views | 4,000 — 15,000
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B. Earnings From Photo Posts
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Photo Earnings Table

Photo Expected
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C. Earnings From Text Posts (Telugu Posts)
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Text Post Earnings Table

Post Expected
Reach Earnings

100k reach [ %40 -3%120

300k reach | %120 -%360

1M reach 400 —-%1,200
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D. Combining All Content Types (Realistic Monthly Earnings)

Bere6 FPoh PO FeS° and JEEROD TYDE VT WoST A

Beginner (Jz6e §6)
o Dwrd 68 3M - 6M
e esorodvo: 32,000 — 6,000

Intermediate (220205 §S&)
o Doard 65 10M — 20M
e esprodo: 310,000 — 30,000

Fast Growing Creator
o Dud 65: 25M — 40M
e esrado: 320,000 —%50,000

High-Level Creator
o Jdoard 65: 50M — 100M
e esgrodo: 350,000 —%1,20,000

& Dogfew 20256 erdaBdTIS wejod TPYIERODD.



E. Why Creators Earn More
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F. Your Expected Earnings (Based on Your Strategy)
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16.Daily Routine (Only Total Time + How to
Stay Motivated)

A. Total Time Needed Per Day
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B. How to Stay Motivated (Simple & Practical)
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17.Content Monetisation Troubleshooting
Checklist

(5+ doenm TRohi BT RS rABE ST dlowg o)

BT JOD EYOVJ, DE RBORS, ST BRSE WG| QrABFAR grE BRI T 0 8\G) BT IS & 2589
REFODEBE0B. - ‘

950G0 S DdT D T — D00PIDOD D030PeD HIPEHD.

1. CHECK FOR COMMUNITY STANDARDS VIOLATIONS

TS — THAVS RS’ — 0ts POD & Dol
(55 90 Berg” DB S0y o6y 6900 eor?
BT Tgoew estS"AEM Fonowsegroir?
“Reduced Distribution” ‘;35"52;3 &%) 03°?

L 20 20 28

&3 5083085 DR® o
® rod
) Q‘Jdeg Eot3085
o & 5«03:5
LI FON e :oegoa A0
®  JSo/mrosen
® 8 9655@&’03

If YES — Monetisation will NOT activate. Delete those posts immediately if allowed.



2. CHECK FOR CONTENT MONETISATION POLICY VIOLATIONS
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9. CHECK LOCATION & COUNTRY SETTINGS
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FINAL QUICK SELF-TEST (YES = PROBLEM)
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WHAT TO DO IF YOU FAIL ANY CHECKPOINT
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	8. Summary Rule (Most Important) 

	10. Using AI Studio (Gemini) to Create Long Text Posts + Photos 
	A. How to Use AI Studio (Gemini) 
	 B. Simple Base Prompt Format (Use This Daily) 
	 1. Buying a Car –  Emotion 
	 2. Credit Card Realisation 
	 3. Insurance Reality Check 
	 4.  Father & EMI 
	 5. Money Mistake + Learning 
	 6. First Salary Moment 
	7.  Rain + Life Lesson 
	8. Petrol Price & Family Talk 
	10. Tea Stall Wisdom 
	11.  Bus Ride Memory 
	12. Gold Saving Story 
	13. Grocery Budget Moment 
	 14. EMI Stress + Family Support 
	15. Car Service Centre Thoughts 

	D. Posting Tip 

	11.Using AI Studio (Gemini) to Change Outfits 
	 A. Open AI Studio 
	C. Upload Your Photo 
	1. Black Cotton Saree/Mundu 
	2. Pastel Blue Kurti/Pastel-Blue Kurta  
	3. Office Look (White Shirt + Black Trousers) 
	4. Casual Jeans + Plain Top 
	5. Light Peach Saree/Peach kurta 

	E. Generate & Download 

	12. Common Mistakes Creators Must Avoid 
	1. Not Following Facebook Guidelines 
	3. Copying Old Creators & Their Style 
	5. Ignoring Insights 
	 6. Posting Only AI Photos for Too Long 
	12. Giving Up Too Early 

	13.Content Monetization Guidelines  
	Content Monetization కఠినమైన నియమాలను అనుసరిస్తుంది. ఒక్క తప్పు కూడా రీచ్‌ను తగ్గించవచ్చు లేదా మోనిటైజేషన్‌ను పూర్తిగా బ్లాక్ చేయవచ్చు. 
	కింద మీరు తప్పనిసరిగా పాటించాల్సిన నియమాలు — మరియు క్రియేటర్లు ఫెయిల్ అయ్యే ప్రధాన కారణాలు ఉన్నాయి. 
	A. Follow Facebook’s Community Standards 
	 B. Avoid Copyright Violations 
	 C. Your Content Must Be Original 
	 D. Avoid Sensitive or Controversial Topics 
	E. Avoid Restricted Topics 
	F. No Clickbait or Misleading Content 
	 G. Use AI Carefully 
	H. Maintain Clean Page Quality 
	 I. Use Safe Audio 
	J. Be Consistent 
	 K. Show Your Real Face Regularly 
	L. Avoid Spam Behavior 
	 M. Avoid Low-Quality Content 

	14. How Long It Takes to Get Content Monetization 
	1. Fast Creators (30–45 Days) 
	 2. Normal Creators (45–90 Days) 
	3. Slow Creators (90+ Days) 
	4. Followers Do NOT Matter 

	 15.How Much You Can Earn (Earnings Breakdown                         – India) 
	భారతదేశంలో ఫేస్‌బుక్ కంటెంట్ మోనిటైజేషన్ ఈ అంశాల ఆధారంగా చెల్లిస్తుంది: 
	●​వ్యూస్ 
	●​ఎంగేజ్‌మెంట్ (లైక్స్, కామెంట్స్, షేర్స్) 
	●​ఆడియన్స్ నాణ్యత 
	●​వ్యూయర్స్ దేశం 
	●​కంటెంట్ టైప్ (రీల్స్, ఫోటోలు, టెక్స్ట్ పోస్టులు) 
	●​మీ పేజ్ క్వాలిటీ స్కోర్ 
	ఇదే భారతీయ క్రియేటర్ల కోసం అత్యంత ఖచ్చితమైన ఎర్నింగ్ బ్రేక్‌డౌన్. 
	 A. Earnings From Reels (India CPM Range) 
	Reel Earnings Table 

	B. Earnings From Photo Posts 
	Photo Earnings Table 

	C. Earnings From Text Posts (Telugu  Posts) 
	D. Combining All Content Types (Realistic Monthly Earnings) 
	 
	 E. Why  Creators Earn More 
	 F. Your Expected Earnings (Based on Your Strategy) 

	సారాంశం 
	●​రీల్స్ రీచ్ ఇస్తాయి 
	●​ఫోటోలు డబ్బు ఇస్తాయి 
	●​టెక్స్ట్ పోస్టులు నమ్మకం ఉన్న ఫాలోవర్స్‌ను ఇస్తాయి 
	●​రోజువారీ పోస్టింగ్ ఆల్గోరిథమ్ ఫేవర్ ఇస్తుంది 
	●​గుర్తింపు ఆధారిత ఎంగేజ్‌మెంట్ వల్ల క్రియేటర్లు ఎక్కువగా సంపాదిస్తారు. 
	 
	16.Daily Routine (Only Total Time + How to Stay Motivated) 
	A. Total Time Needed Per Day 
	 B. How to Stay Motivated (Simple & Practical) 

	17.Content Monetisation Troubleshooting Checklist 
	(5+ నెలలుగా పోస్టింగ్ చేస్తున్నా ఇంకా మోనిటైజ్ కాలేని క్రియేటర్ల కోసం) 
	ఏదైనా పాలసీ ఉల్లంఘన, పేజ్ సమస్య, లేదా రిస్ట్రిక్టెడ్ చర్య మోనిటైజేషన్‌ను బ్లాక్ చేస్తున్నదా అని కన్ఫర్మ్ చేసుకోవడానికి ఈ చెక్‌లిస్ట్ సహాయపడుతుంది. 
	అవసరం లేని వివరాలు లేవు — ముఖ్యమైన విషయాలు మాత్రమే. 
	1. CHECK FOR COMMUNITY STANDARDS VIOLATIONS 
	2. CHECK FOR CONTENT MONETISATION POLICY VIOLATIONS 
	3. CHECK FOR COPYRIGHT / INTELLECTUAL PROPERTY ISSUES 
	 4. CHECK PAGE TRANSPARENCY ISSUES 
	5. CHECK ADMIN HISTORY 
	6. CHECK FOR REUSED CONTENT FLAGS 
	 7. CHECK FOR UNDERPERFORMING METRICS 
	8. CHECK FOR VIOLATIONS IN OLD POSTS 
	9. CHECK LOCATION & COUNTRY SETTINGS 
	10. CHECK YOUR PAGE CATEGORY 
	11. CHECK IF RECOMMENDATIONS ARE SUSPENDED 
	12. CHECK FOR FACEBOOK BUGS (VERY COMMON) 
	FINAL QUICK SELF-TEST (YES = PROBLEM) 
	WHAT TO DO IF YOU FAIL ANY CHECKPOINT 
	✔️ హానికరమైన అన్ని కంటెంట్‌ను డిలీట్ చేయండి​ ✔️ 14 రోజులు క్లీన్ ఒరిజినల్ కంటెంట్ పోస్ట్ చేయండి​ ✔️ మీ స్వంత వాయిస్ ఉపయోగించండి​ ✔️ ట్రెండింగ్ క్లిప్స్ ఆపండి​ ✔️ నిష్‌ను స్థిరంగా ఉంచండి​ ✔️ అనుమానాస్పద అడ్మిన్స్‌ను తొలగించండి​ ✔️ పూర్తి పేజ్ సమాచారం జోడించండి​ ✔️ రివ్యూ కోసం 2–6 వారాలు వేచి ఉండండి 
	ఇవి ఎక్కువ CM సమస్యలను సరిచేస్తాయి. 
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